
For this assignment, you are asked to design an identity system and 
packaging for an imaginary coffee house. (Think Starbucks, New Moon, 
Planet Perk, or Fine Country Gourment—all here in Oshkosh.) Before you 
start, have a good look at existing design in this area. What looks good? 
What doesn’t quite work? Beverage packaging and identity are designed to 
grab consumer attention in a crowded marketplace. Omro Coffee Company, 
with three planned locations, wishes to attract the same kind of customers 
that already frequent the businesses listed above. How can you grab their 
attention? And beyond a good product and a comfortable interior, what will 
make them come back for more?

Begin by designing a strong logo and identity for your product. Go through 
the usual design process: sketch thumbnails, refine, and revise Choose a 
color scheme. Pick type. What sort of illustrations might you include? Photos, 
drawings, patterns… or maybe it’s all type.

Next, apply the identity to these items:
• Bag for coffee beans 
• Cup 
• Sleeve for cup
• Sample of packaging to transport baked good(s).
• Reloadable Omro Coffee Company Card (similar to Starbucks’)

Also, you must write a short “brand narrative” that explains the design 
choices you made while constructing your identity. This is due at the same 
time as the project. (Hint: it would probably be good to describe what it is 
specifically about your solution that will attract/work well for the customers, 
company, and/or community. Sell me on your concept!)

Due February 23rd. See schedule for detailed timeline.

Final presentation format should consist of a complete professional-grade 
product mock-up designed to be presented to the client. E-mail brand 
narrative to cutlerlk@uwosh.edu. And don’t forget that process book.
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People gravitate towards brands like they choose their friends... Designers 
and marketers need to realize that they are not just selling products; they are 
telling stories through packaging. Package design is the visual expression of 
the brand’s soul. DuPuis & Silva, Package Design Workbook


