
Objective
This assignment is designed 
to broaden your image-finding 
capabilities and opportunities 
wherever you are. Once refined to 
perfection, you will use this imagery 
to produce a concert poster. 

Part A: 
Finding Design Wherever You Go
For this assignment, you are required 
to look all around you for images and/
or forms to use in your graphic design. 
Great design can avail itself in the 
most unexpected of places. Nature is 
the most generous source of all: the 
outdoors – such as in a great local 
park or in your tiny back yard – pro-
vides us with much available (and 
free) non-copyrighted content. This 
includes such phenomena as the 
shapes of leaves, the evidence of wa-
ter now evaporated, and the patterns 
the sun makes on the sidewalk when 
filtered through a tree. 
     

Process
How do you capture such things? 

There are many methods:
Digital or Conventional Camera
Scanner or Copy Machine
Drawing or Painting
Tracing
Etc.
 
Once you have a few objects/
examples, experiment! You should 
have at least 75 unique “forms” to 
begin with. Pick ten or so with the 
most promise, and think about ways 
to utilize what they have to offer. 
You may simplify the object into a 
high contrast, high figure/ground 
form. You may choose to render it in 
another medium. You may use the 
photograph of the object without 
many alterations. Try at least three 
different alterations to your chosen 
images. For example, you may trace 
the image, re-draw it on Illustrator, 
adjust the threshold in Photoshop, or 
simply leave the photo image as it is.
     What matters to me is that you 
choose, utilize, and develop your own 
style and sensibilities while actively 
discovering the wealth of subject mat-
ter that surrounds you.

Part B: 
The Concert Poster
After you have your imagery selected 
(either one great image or a combi-
nation of great images), proceed to 
the poster. Select a musical artist to 
advertise. Let your imagery dictate 
your choice of artist, not the other 
way around.

You are to create two distinct post-
ers: one in color (at least 187 square 
inches — 11" x 17" or bigger) and one 
in black and white (limited to what 
may be printed on an standard 8.5" x 
11" sheet of paper, though may be cut 
to a square or another shape). The 
black and white poster must work 
when reproduced on a copy machine, 
often the service bureau (printer) of 
choice by cash-strapped musicians 
looking to promote a gig!
     Think about hierarchy when 
selecting font weights and sizes. Use 
clean typography (no gimmicky 
typefaces, please) but don’t feel that 
you have to play it safe. Good music 
demands a dynamic and expressive 
advertisement. Think deeply about 
the music of your artist — is it quiet 
and balanced or loud and destructive? 
Or maybe something else entirely?  
Please take a few minutes to jot down 
a few words that describe the music 
and image of your chosen artist. Your 
found image(es) and type should 
work well together to result in a 
strong composition. 
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“Establishing a deeply rooted discipline has to do with having time to 
contemplate things until they reveal their mystery and presence.”
Kenneth Hiebert


